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WELCOME!

Are you ready to get the most out of your brand? 

We have created this workbook especially for you. Our action book gives you quick, simple 
steps that allow you to reevaluate or create the perfect brand; pushing your business to the 
next level. This workbook will make you focus, gain clarity, and establish a powerful new 
foundation; ultimately helping you get MORE recognition, clients and profits. 

Please take the time to PRINT out this workbook, find your favorite place to think, and enjoy 
the journey of setting the foundation of your powerful new identity.

All my best,

Michael 
Co-Founder 
Marca Prints & Design
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THE “WHY”?

Identifying why you are creating this new brand (your Intention) will set you apart from your 
competitors and will make all the difference in the world. We want you to capture the entire 
essence of your business in this brand workbook. When you are finished, you should have a 
clear direction and understanding of your new identity. 

What is your company, organization, product or service name? 
________________________________

How long has your company been established?                   ________________________

Can you describe your business and product or services? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_______________________________________________________________________________________

What are the values and/or mission statement of your company? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_________________________________________________________________________________________

What are the long-term goals of the company? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
__________________________________________________________________________________________
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THE “COMPETITION”

You can’t go into battle without understanding your opponent inside and out. Researching 
the  competition will give you an advantage when developing your entire identity. 
Leveraging your competitors will allow your business to catapult to the top. 

“You are only as tall as the shoulders you stand on” 
(meaning learn everything you can from your competition!)

Who are your main competitors? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
______________________________________________________

What sets your company apart from the competition? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
________________________________________________________________________

How do your competitors market themselves? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
______________________________________________________
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THE “TARGET”

One of the most important things to consider when building your brand in knowing exactly 
who your audience is. Appealing to your customer may seem like a no-brainer, but everyday 
hundreds of businesses fail because they didn’t understand or relate to their customer. 
Don’t become a statistic.
  

“Everyone is not your customer” Seth Godin

Who is the primary target audience? 
____________________________________________________________________

What is the target audience's age group? 
_______________________________________________________________

Are they mainly male or female? 
_________________________________________________________________________

Where does most of your audience live? 
________________________________________________________________

Are there any new markets you'd like to break into? If so, what would they be and why? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
_____________________________________________________________________________________________
______________________________    ________________________ 

How do most of your customers find out about your company? 
______________________________________
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THE “SMILE”

Now that we know your intention, competition and target audience we can start to build the 
face of your company. The logo is something that needs to represent your business, talk to 
your audience, and provide a powerful foundation. While a logo isn’t the entire brand, it 
provides the building blocks to create one.  

“Your logo is your smile. Your website and touch points are your personality. How you leave 
the customer feeling after their experience with you is your trademark.”

Let’s play a fun game of “THIS OR THAT”

Mark your favorite!
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“THIS OR THAT”
Mark the circle where you think your new logo should fall!
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“THIS OR THAT”
Font is an important part of your overall  logo and identity! Mark your favorite. 
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THE “DEEP DIVE”

What colors or color palettes do you like and why? 
_____________________________________________________________________________________________
___________________________________________________________________________________________

Where will the logo be mainly used? Print, web, etc.? 
_____________________________________________________________________________________________
___________________________________________________________________________________________

Are there any restrictions to consider when designing the new logo? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
__________________________________________________________________________________________

Looking at other people's branding, what logos do you like and why? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
__________________________________________________________________________________________

Are there any logos that you particularly dislike and why? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
__________________________________________________________________________________________

In your opinion, what defines a successful logo? 
_____________________________________________________________________________________________
_____________________________________________________________________________________________
__________________________________________________________________________________________
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WHAT?... TOUCHPOINTS?...

The experience behind your “smile” (logo) will make up all the other elements of your brand 
identity. Use this graph to determine what touchpoints you will be using then carefully fine 
tune each touchpoint to represent your new brand. 
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1 MILE DOWN, 9 TO GO…

YAY! Your workbook is complete. You can now use this as your guide or roadmap during the 
development of your brand.  I hope this exercise left you feeling excited, inspired and 
excellent about the direction of your new identity.  

REMEMBER 

“Your brand is what people say about you when you are not in the room” Jeff Bezos CEO, 
Amazon

ABOUT MARCA

If you decide you need more help, we are here for you! When you choose Marca you will 
have access to our talented team of designers and consultants who can bring your creative 
vision to life! By using our workbook, we can help you build a brand around your business 
that people will relate to and remember. Most importantly, we can build a brand you will be 
proud to stand behind. Our designers understand each business is unique, so each brand 
should be, too!

Services we offer include: Logo Design, Brand Identity, Business Cards, Flyers & Brochures, 
Apparel Design, Graphic Design, Website Design, SEO, Digital Marketing, Social Media 
Marketing and Printing Services.

“If you think good design Is expensive you should look at the cost of bad design” 
Dr. Ralf Speth



THANK YOU 

COPYRIGHT NOTICE: Feel free to use this workbook for your own personal growth and 
success, but you may not sell, distribute or repurpose the content in any way. All rights 
reserved. This workbook or any portion thereof may not be reproduced in any manner 

whatsoever without the written permission of the publisher. 
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